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* Serving iIMIS community since 1995

* Full-service Authorized iMIS Solutions
Provider (AISP)

« Application development to extend the
functionality of IMIS

» IMIS Bridge powered by ATS with over 150
integrations

» Over 100 RISE website implementations

 IMIS EMS upgrade specialists supportin
dozens of iM?S EMS clients °
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a) Attendees are muted to
reduce background noise

b) Raise your hand to get the
attention of the
presenter/moderator

c) Download handouts
(not typically provided for ATS webinars)

d) Ask questions to be answered
during Q&A after presentation
is complete
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Why are effective communications important?

Associations continue to explore multiple communication methods to
communicate and engage their members.

Associations need to understand their members and stakeholders to determine
what means of communications are most effective.

Bar Association
Medical Assistant

Landscaper
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What are some avenues for communications?

Social Media

Email and Newsletters
SMS and Text Messaging
Mobile Apps

Online Communities
Podcasts

M Digital Ads

<

<

M Chatbots and Al-driven Support
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How do you adapt these tools?

Ask yourself, what can iMIS do?

If there is a showstopper with something iMIS can’t do. Then look to additional
solutions

Don’t get mesmerized by capabilities of third-party systems that exceed what
your organization process

Haver you ever heard the following? “Our retention rate would be much
higher if we only had better communication tools.” Or, “We would have better
attendance at our events if we had better communication tools.”
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Example

We send out too many emails to prospective event attendees. | wish we could
remove people who have already registered for the event and target
communications.

What you need to know to effectively communicate
Who is registered already?
Who has opted out of receiving emails?

Who lives within a 50-mile radius of the event so we can offer a special
“local price” and ask for volunteers?
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Example

We have a new webinar; | want to communicate that to all people who are
Certified at Level 1 as this is a good webinar for people who are aspiring to
Certified Level 2.

What you need to know to effectively communicate
Who is Certified Level 1?
Who has not already registered for the webinar?

Who has opted out of communications?
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Components of Effective Communications

Establish clear objectives — (Example: We want to promote attendance from local members)
Create a communication plan — (Example: We will use a combination of email, text, and digital ads)
Maintain consistent branding — (Example, be consistent with fonts, colors, banners, graphics)
Segment your audience — (Example, know who your members are, who your at-risk members are)

Integrate Digital and Offline Channels — (Example use websites, social media, mail with traditional
print and events)

Use Data and Analytics (Example, query iMIS to know who had registered or not)
Feedback Mechanisms — (Example, use forms surveys, polls to gather information from members.)

Collaborate Internally — (Ensure different departments in the association are aligned win their
communication strategies and efforts)
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What are some solutions

Out of the box iMIS
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iMIS Bridge

Some modules in iMIS Bridge
MailChimp
Constant Contact
Twilio SendGrid
RealMagnet
Hubspot
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Considerations when using a third-party
communications platform

iMIS Is the source of truth
What do you really need to know in iMIS in 3 months?

How much engagement do you want to write back to iMIS?
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IMIS Bridge
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S_ummary

< |

iMIS is the source of truth

< |

All roads lead to iMIS

< |

Data flows are automatic and can be real time between iMIS and third-party platforms

< ]

The iMIS Bridge provides connectors to third party platforms

< |

Combining multiple solutions and leverage best of breed solutions can result in a seamless
integration

“Own” your communication strategy for email, text, community, mobile, etc.

www.atsol.org -> products -> iMIS Bridge
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Additional Information about iMIS Bridge
Modules have pages that discuss how they work

Some have videos and webinars describing the use
Supported use cases are listed on the website

Contact us for additional use cases or questions

https://www.atsol.org/imisbridge

sales@atsol.org

www.atsol.org -> products -> iMIS Bridge
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